Why do we need packaging?

Packaging plays an essential role in protecting
and containing the products we buy until they
reach our homes. It also provides us with
important product information about nutrition
and storage for example.

The average UK household buys 3 tonnes of products

a year. All these products need to be protected on their
journey from farm or factory to people’s homes so they
arrive in good condition so that we can still use them.
The packaging protects the products and stops them and
the energy, water and materials used to make them from
going to waste.

In the case of food and drink items, packaging continues
to protect the items once they are in the home and can
extend the period when they are safe to eat and at their
best. It also provides us with product information about
nutrition and storage for example.

Packaging also allows packs to be resealed if all the
contents are not needed in one go and well designed
food packaging can stop moisture loss from items such as
root vegetables and cucumbers which helps to keep them
fresh for much longer.

The leaflets in this series show how some of our

biggest companies have been working to improve their
packaging and suggest how consumers can make
choices which will lead to them having the products they
need in good condition and end up with less packaging
in their bins.

How Much Packaging is there?
Altogether around 10.8 million
tonnes of packaging is used in the
UK each year. Of that around 4.9
million tonnes ends up either in
household bins or being recycled.
Of the total packaging that we
use within our homes most is used
to protect our food and drink.
Currently 8.3 million tonnes of
food and drink is wasted by UK
households each year.
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M&sS Plastic Meat Packaging

Case Study: M&S Plastic Meat Packaging Key fact

M&S has been working to reduce the environmental  RSRUEREEIEEC AL RURLT

impact of its packaging for many years. food Ch_c'i”' 50% is used in food
lts commitment to this has been highlighted by preclion, 10% on fransport to
‘Plan A’, which was launched in January 2007. the shops and 10% to make the

packaging. The remaining 30% is
used by shoppers fo drive to the
shops, store and cook the food.

One previous example is the company’s work
to reduce the packaging associated with its beef
joints and steaks.

M&S was looking for a solution to replace the
plastic tray in which the beef joint was previously
packaged, but needed to ensure that the
preservation of the meat was front of mind. The
solution was a ‘skin pack’ — a type of packaging
that is wrapped tightly around the product.

Not only does this method cut down the packaging
weight by up to 69%, but it also keeps the meat
fresher for up to four extra days, which means it is
less likely to go to waste.

For the full list of the latest case studies highlight-
ing the great work of the Courtauld signatories,
including retailers and brand owners, please go to
www.wrap.org.uk /courtauld

69% m
lighter 8 M
- >

M&S reduced the packaging weight of
their beef joint by 69%. Not only does
this packaging reduce weight but it also
increases storage times by four days
reducing food waste.
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